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Voucherify is an API-centric promotion management software that empowers digital teams
to run personalized sales promotions. With our API-first approach, you can gradually plug
personalized loyalty incentives and rewards into your existing ecosystem and drive the ROI

of customer acquisition and retention campaigns across any channel.

With ever-changing loyalty trends, touchpoints, and loyalty mechanics, settling for a cookie-
cutter solution is not an option anymore. Flexibility and adaptability should be your primary
concerns. Selecting the best loyalty program software provider shouldn’t be something
that you do in between meetings. You need to sit down and dig deep into functionalities
offered by different loyalty providers. Before making your choice, sketch out what goals your
dreamed loyalty program should meet, what mechanisms you want to set in place, and who

is your target audience.

With this guide, we wish to empower you to launch a program that would make your brand

stand out from the crowd of one-size-fits-all loyalty solutions offered by most companies.



1. Understandable Program Rules

Your program rules need to be transparent and straightforward if you want to see high
loyalty participation rates. Loyalty programs are like a can of worms - if you lack the legal

know-how, seek a professional legal advisor’s advice while setting up the program.

First of all, create clear and concise program’s terms and conditions. Another significant
issue is data privacy, primarily if you operate in the GDPR or CAN-SPAM applicable region.
Remember to make the points conversion simple - it should be fun and easily digestible.

- Landing Pages

- Customer Cockpits
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Loyalty Feature: Landing Pages

Drive awareness around your loyalty campaign and capture more emails with dedicated landing pages. A
landing page can be the first-contact space with your program for customers - that’s why you need to go the
extra mile to ensure that it clearly lays out the program rules and conditions. You can launch landing pages

quickly and easily with Voucherify landing pages creator.

Example

Customers sign up for the program via a dedicated Troyelk 70 Trogl ,c
I [/t Sy
s “"oq § \B i

landing page with a link to the program’s terms

Join our club to get 50 welcome points!

and conditions. The page contains all necessary
Thank you for joining!
Check your email for confirmation.

consent fields and email anti-fraud measures.

See Terms and Conditions
Sign up Confirms Consents

See Terms and Conditions

Customers get 50 loyalty points for signing up that Gonfirns Consents

can be redeemed for a 10% off discount coupon.

Learn from Leaders

has a straightforward explainer page that goes through the program'’s rules. It also entices

customers to join the loyalty program by offering 15% off the next purchase if one enters the program.

LOVER

When you make it official

Back-to-
MA.C
Expanded
plus
tracker



https://www.maccosmetics.com/account/mac-lover.tmpl

Loyalty Feature: Customer Cockpits

Customer cockpits are a dedicated space, where customers can find all the information about earned points,
rewards, and future prizes waiting to be unlocked. By giving customers access to their personal loyalty program
space, your support team won't have to answer thousands of questions. It will also give customers the power

to freely juggle their points, browse rewards, and get them with one click.
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Hello again!
Juan Lopez
Free Shipping — 50 points
Exchange 50 points for free delivery
in Spain. The bonus is active for 365
Collect more points to get better rewards!
days
[T

See how to earn more points > MorcRewarde

56 points 3 rewards available

s : =
- > — | (g
= =N =
‘ ‘ -
=<8
Headphones Free Delivery Headphones 209% Discount
wopons @ 50 poins wopons @ 50 points

Learn from Leaders

H&M loyalty program has a customer cockpit where customers can see all vouchers, rewards, membership

status, earned points, and how many points are missing to reach the next tier level or the next discount.

Offers

663 points

87 points or for getting your next bonus voucher and 87
points for becoming a Plus club member. Bonuses arrive 30
days late.

[lIll viEw YOUR MEMBERSHIP ID

Campaign COLLECT EVEN MORE POINTS PHILIPS

SACCOUNY Buy underwear for a 15% Invite your friends for extra Get a 40% discount on Philips
discount! points! products!

All purchases

December 202

Invite a friend



https://www2.hm.com/en_us/member/info.html

2. Brand it as your Sub-brand

Your loyalty program should be recognizable and an integral part of your branding. It should
be evident that it is YOUR loyalty program. It would be even better if it were recognizable as

a stand-alone brand under your umbrella brand.

= White-label Loyalty Programs
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Loyalty Feature: White-label Loyalty Programs

You can add your branding to every element of Voucherify’s white-label loyalty platform. Our flexible APl and
SDKs for major coding languages make it easy to implement your company’s front-end design. We also offer
out-of-the-box branding options for the customer cockpit, the visual email designer, and the landing page

creator.

Learn from Leaders

, a client of Voucherify, has fully branded their referral program. They are now getting ready to launch

an omnichannel loyalty campaign that is aligned with Pomelo brandstyle.

GIVE FRIEND|
THEIR FIRST ORDER
FOR EVERY FRI

The more you shar

2

SHARE
YOUR CODE

JOIN THE FUN & SH

T&C

Referral code only applies 10 the user's first Pomelo pu

Referral code can only be used once per user

Bonus Feature

We are proud to have a who

can help you with the design for your loyalty program.


https://www.voucherify.io/blog/how-pomelo-supercharged-their-promotions-with-voucherify-and-braze
https://www.voucherify.io/partnerships

3. Wide Rewards Selection

Your customers know best what they want. Offering rewards that deliver real value to your
customers and fit their preferences will help you enroll more customers and make them
more satisfied with your loyalty scheme. You can even ask customers what they consider

valuable and useful enough rewards for participating in your program.

Don't offer surplus products that nobody wants as your rewards - it’s lazy and disrespectful.
Instead, create unique products explicitly used for your loyalty program or offer limited

edition products to make customers feel special (e.g., Sephora).

Be careful not to overburden your customers with too many options - striving to get the
best option possible can make some customers anxious and unwilling to make any choice

at all.

- Rewards Catalog

- Pay with Points



Loyalty Feature: Rewards Catalog

Voucherify supports plenty of loyalty rewards ranging from digital incentives to free products. With a complete

suite of rewards, you can quickly combine and stack different promotions for the ultimate loyalty experience.

Learn from Leaders

lets customers choose benefits they want from their Rewards Bazaar.
Members earn one point for each dollar spent. Points are redeemable for various rewards that the members

can choose from the catalog, like gift cards, free products, limited edition products, in-store beauty tutorials,

events entrance, and more.

100 Points

9 a1 NIQU[

ALIMINLIE

Biossance
Squalane + Omega Repair Cream

100 points

750-2999 Points

I_Qflu = @ 1-“11‘1“ g @

¢ E |

BEAUTY INSIDER SEPHORA SEPHORA CorePower Yoga
Rebecca Minkoff—Bag It Up Charity Reward —National CARES Charity Reward —National CARES One-on-One CorePower Yoga (Virtual
750 points Mentoring Movement Mentoring Movement Experience)

1000 points 1500 points 2000 points



https://www.sephora.com/profile/BeautyInsider

Loyalty Feature: Pay with Points

Voucherify lets you choose “pay with points” as a reward option. This type of reward allows your customers
to choose what they want to purchase (their reward) and use their loyalty points to get it. You can set the

exchange rate for your points (your currency), e.g., 5 points = 20%$.

(= ® = (6]
Example
X Mediterranean Salad
¥ 10$
Veggie Wrap
‘&P 25% Let customers use loyalty points as gift card
Checkout . . .
N o s credits, where 1 point equals 4$. Set the maximum
rder:
Delivery: 5%
Mediterranean Salad _ —- exchange value to 100 points per order.
10$

An all-star Mediterranean salad ! Pay with points @

A quick, refreshing, and delicious
salad with fresh parsley and a light
lemony dressing!

Add to order m

Learn from Leaders

You can earn points in the Exxon Mobil Rewards+ program. You can then use every 100 points earned for 1$

saving applied at the check-out if you choose to use your points to pay for the purchase.

rewards’

Earn, save, repeat o TOn Mobi

As an Exxon Mobil Rewards+ member, you'll earn
reward points at Exxon™ and Mobil™ stations you can
use for savings on gas, coffee, car washes and more.

Slgn e regiSter =



https://www.exxon.com/en/rewards-program

4. Data-driven Program Conditions

If you cannot collect, process, and apply data to your loyalty program, you can’t personalize
it. It is essential to use proper technology to gather, crunch, and leverage customer data to
meet customers’ expectations and always be one step ahead. You can extract data from
social media, website and app analytics, customer touchpoints, transactional data, and many
more. Juggling all this knowledge is not a light burden, but Customer Data Platforms can
help. You should be able to harness the data you have collected in your loyalty program.
Therefore an integration between your CRM/CDP platform and the Promotion Engine you

use is critical.

- Integrations with CRM & CDP Platforms



Loyalty Feature: Integrations with CRM &
CDP platforms

Voucherify offers integrations with CRM and CDP platforms like Braze, Intercom, Salesforce, and Segment out-
of-the-box. Suppose you are using another CRM or CDP platform. In that case, you can easily integrate your

data management platform with our software and use your customer data to personalize your loyalty program.

Learn from Leaders

Pomelo Fashion used Segment to synchronize
Voucherify and Braze’s CRM system to launch their

referral program. You can read our case study here.


https://www.pomelofashion.com/us/en/
https://www.voucherify.io/blog/fast-track-referral-program-voucherify-segment-braze-branch

5. Personalization

Exceptional loyalty programs offer customers something unique and special - something
created just for her or him. Tailor-made loyalty programs, so the ones that consider the
individual customers’ needs, interests, preferences, and so on, are the key to winning their
hearts, trust, and wallets.

—> Real-time Customer Segmentation

- Geolocation & Geofencing

—> Custom Earning Rules & Events

- Metadata



Loyalty Feature: Real-time Customer Segmentation

Segmentation allows you to filter customers based on their attributes, such as purchase history, personal
information, or spending habits. Messaging triggers that work on top of segments let you deliver incentivized
loyalty messages to customers in the right context, building a more coherent user journey. You can segment
customers in real-time, meaning each new customer will be automatically assigned to the specific segment if

they meet the pre-set criteria.

Example

Hello Monica,

Thank you for being with us.

. . We would love to invite you to our VIP Club!
Build an exclusive loyalty program targeted only at Y
Exchange points for exclusive collections and
priority access to new products.

the high-value customers. When a customer joins

. . . . Loyalty Code:
the segment, send a personalized email invitation

VIP786hbv-9876

to the program with the unique loyalty card code.
Let users from that segment exchange points for

exclusive events tickets and priority access to new ; || JonvipcLus

. 3 V i \*
collections. I N - a

Learn from Leaders

Macy'’s is an American department store that operates approximately 700 department stores. Anyone can
enroll in the program. However, customers with automatically join the program with the

Silver status with unique benefits such as 3% cashback at Macy’s partner restaurants.

Earn on

every purchase

except Gift Cards, services & fees

Y STAR REWARDS


https://www.macys.com/p/credit-service/benefits/

Z

Loyalty Feature: Geolocation & Geofencing Q

If you run a global business located in various cities or countries, you might want to run different or slightly
altered loyalty programs for other locations. In Voucherify, there are a couple of ways to use geolocation to
personalize your loyalty programs. It can be a special campaign for a specific customer segment, e.g., Barcelona
customers. You can also use geolocation for a more advanced campaign, like a notification triggered every time

a customer enters one of the geofences you've defined (e.g., via an integration with Radar).
Example

If customers enter a predefined location (geofence

MEXICANA Now
around your store), send a push notification

You are 15 points away from

via Braze with their current loyalty score and
a FREE TACO! ¢

information on how many more points they need

How to earn points?
to be eligible for rewards.

Reserved today until

Learn from Leaders

Using geo-fencing technology, the NikePlus app
sends offers and other promotional messages to

customers near physical store locations. R TR
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Loyalty Feature: Custom Earning Rules & Events

Reward more than just purchases. Make sure that there are multiple ways to earn loyalty points. With so many
smart loyalty tactics out there, the formula of X number of purchases valued at X number of points is not
enough anymore. Incentivizing purchases is the number one goal for most businesses, but it does not mean

that you have to resign from encouraging any other form of customer activity.

Example

Reward bookings made only within a predefined ~

P

. FOR TRIPS \|
time. If a customer booked a trip in April, reward KO\\OKED !N APRIL
him/her with loyalty points that can be exchanged i P : /

""“ ;"“ a ‘, _a; - ;‘ 4 = o
for extra trips and amenities (e.g., free drinks in ; =

‘: by Aprili7-Apil30 19995 X
hotel rooms or discounted car renting services). Fj,:- «:@ P - \\‘:ﬁr‘“j‘;
e .% - S

Learn from Leaders

rewards customers for purchases and activities - writing at least 5 product reviews, completing their

online profile, and connecting their KIKO account with their social media accounts. For performing all of these

activities, customers are rewarded with 100 points (called Kisses).



https://www.kikocosmetics.com/en-gb/kiko-kisses/kiko-kisses.html

Loyalty Feature: Metadata

Voucherify offers plenty of personalization options out-of-the-box but sometimes even that it is not enough.
Sometimes you want to use custom data, like weather conditions at the customer location, customer’s favourite
colour, preference for dogs or cats, the product’s packaging type or anything else you can imagine. You can use
metadata to add custom information to different objects like customers, products, orders etc. to make them

more specific for your unique use cases.
Example

You can use advanced promotional scenarios thanks to metadata (custom attributes).

One example is weather-based campaigns. You can create a workflow in which, if certain weather conditions
are met at the customer location (for example, it is snowing), Zapier adds specific metadata (for example,
“SNOW") to your customers. Then, you can create a segment based on that metadata and target customers in

whose location it is snowing. Read more about how to do it with Voucherify in our step-by-step guide.

Is it snowing down there?
Johan & Nystrom - Espresso

19%

Share your location with us to enjoy a range of snowy deals!

Full name

Email
el Johan & Nystrém - Caravan

18.50%

.
e

Sign up

Feeling a bit under the weather, huh?
Get double points for this purchase!


https://www.voucherify.io/blog/low-code-weather-marketing-campaigns-with-voucherify-aeris-weather-zapier-segment-braze-and-twilio

6. Instant Gratification

Imagine buying a new book that you wanted, and then instead of enjoying it straight away,
you need to put it on the shelf for a week. What do you feel? Annoyance, weak strings of
anger, disappointment? You don't feel the initial excitement due to the gratification delay.

Your loyalty solutions should be designed in a way that allows for fast points redemption,
speedy reward delivery, and points conversion. The longer customers need to wait for the

actual fruits of their loyalty towards your company, the more annoyed they will end up.

— Automatic Rewards Assignment



Loyalty Feature: Automatic Rewards Assignment

Instead of customers manually redeeming points for rewards via cockpits, you can integrate Voucherify in a

way that would allow for automatic rewards assignment when customers collect enough points.

Example

If a customer enters the next loyalty level,

automatically add a free product to their basket.

Monthly Subscription 89%

Slow down, mate! You are now
Level 6. We've added extra 500 MB
to your plan.

Learn from Leaders

Members of the Estee E-list loyalty program automatically get assigned free products when they reach 450

points and 650 points.



https://www.esteelauder.com/elist

7. Time-bound Loyalty Offers

Time-limited offers are a fantastic tool to plan your promotional calendar. Pre-planned
marketing efforts let you delight your customers with refined and original loyalty ideas

throughout your sales funnel.

Besides, by building a sense of urgency and anticipation, you can successfully convince

customers to purchase sooner than they would otherwise.

- Points & Program Expiry Dates

- Bonus Points for Special Occassions



Loyalty Feature: Expiration Dates

The sense of urgency is one of the most fundamental factors for loyalty campaign success. The expiry date on

coupons and loyalty points or the “time left” counter on the website are the things that push shoppers to take

action. It’s not enough to announce the expiry date in the marketing messages. You need to have a possibility

to set up expiry dates in your loyalty program software to make sure the rewards cannot be used after they

expire.

Airpods pro

Pay with points

The transaction cannot be realized.

Your points are expired! Learn more.

Learn from Leaders

Example

Set up a loyalty campaign where unspent loyalty
points expire after six months after collection to
boost customer engagement and increase rewards
redemption rates. Also, the campaign’s timeframe
lasts a full year - after that period, all members’
loyalty score is back to O, and it is impossible to

exchange points for rewards.

Hi SHELL
Welcome to the Shell GO+ app

Shell Go+ rewards have a very short expiration date —
they are valid for up to 30 days from the issue.

This way, Shell brings customers back to repeat their
purchases at least once a month, which makes sense
from a business perspective — people fuel their cars
regularly, and Shell wants the customers not to go
to the competition. Quickly expiring rewards make

customers come back to Shell regularly.

12 stamps to go

0/12 Learn how to get the most out
of your stamps

W Shell GO+ Catalogue Shop

. (W)
& (I ] &

Home Stations My Card Rewards Profile



https://www.goplus.shell.com/en-gb/

Loyalty Feature: Bonus Points for Special Occassions

You should target special occasions like anniversaries, birthdays, holidays, and other celebrations that go along
with your brand identity. Running an extra event like that will not only generate buzz around your program but

also help to personalize your offer even more.

Example

Hi Adam,
It's the big day, isn't it? Automatically reward birthday customers with

Happy Birthday! 100 loyalty points and 10% off discount coupons.

As a gift, we'd like to offer you extra 100 points

and a unique 10% discount on EVERYTHING. If any of the VIP tier customers celebrate their
You can check your loyalty level here. birthday, then double the points awarded and send
a higher-value reward, such as a 25% off discount
on everything. To make your offer time-bound,

make sure that the birthday rewards have short

expiration dates, e.g., a week only.

Learn from Leaders

myNB Rewards, a program by New Balance, offers a 10$ birthday bonus for program levels.

My:8 DASHBOARD

ACCOUNT INFO —‘ 3 /

MYNB


https://www.newbalance.com/my-nb-rewards/

8. In the Right Place, at the
Right Time
To get a serious ROI from your loyalty campaigns, you need to target customers at the

right time with the channel they prefer and use. Voucherify offers various integrations with

distribution software providers as well as the in-built email builder.

Voucherify offers various integrations with distribution platforms (Braze, MailChimp,
ActiveCampaign, CM Telecom, Mandrill, Intercom, Sendgrid, Textlocal, Twilio) that let
you meld personalized loyalty tactics and incentives with the cross-channel marketing

infrastructure you already have at a fraction of the cost.

- Omnichannel Loyalty Notifications

- Smart Reminders



Loyalty Feature: Omnichannel Notifications

Voucherify offers three incentive delivery options:

@ CSV export — allows you to download @ Real-time triggers — define conditions
incentive details and upload them manually under which your loyalty software sends
or programmatically to delivery channels. a contextual incentive automatically, e.g.,

loyalty members who have spent more than

@ Manual send out — enables marketers $500 get an automated message with an

to send incentives to specific groups on extra thank you 10% off discount.

demand from the dashboard.

You can orchestrate marketing communication of your program with Braze and other messaging providers.
Incorporate custom push notifications within your app to inform customers about new points earned,

redeemed rewards, and points expiration.

Learn from Leaders
Earn 20% off

ol producls

Ulta Beauty’s loyalty program offers a truly omni- on your first purchase
at Ulta Beauty using the

. . ) ) Ultamate Rewards®
channel experience with in-store, website and Credit Card.

<=9
Ak
A3

mobile app access to the loyalty program, email
Learn More and Apply

and push updates about the program. They also let

the members add their rewards to Apple Wallet.

A Track your points
The program is a huge success - loyalty program . fﬂ%éﬂpp/

members generate 95% of income for Ulta! Check points balance,
activate offers, and

get the latest
updates!

Learn More



https://www.digitalcommerce360.com/2021/01/18/ulta-loyalty-members-drive-95-of-sales/

Loyalty Feature: Smart Reminders

Smart reminders are based on real-time customer attributes and are timely displayed non-intrusively on a

device of choice. They can help you to remind customers about their loyalty program rewards waiting for them.

You can send different types of notifications to nudge your customers to purchase more from you.

G Online shop

Your loyalty points are going to expire
soon! Your loyalty balance: 500 points
will expire by December, 30.

Learn from Leaders

, a free cash back rewards and payments app,

gives cash back for everyday purchases.

When you shop and pay through the app, it sends
push notifications when the cash earned on a
user's account. The app also notifies the user that
the points will expire soon, pushing users to spend

points faster.

Example

If a customer has loyalty points on his/her account
and they are expiring soon, you can send them
a notification about it, nudging them to make a

purchase.



https://home.ibotta.com/

9. Mobile-first Loyalty Program

Creating a loyalty program in the form of a mobile app is something that all future-oriented
brands should do. Physical loyalty cards are a thing of the past. Your customers might forget
them at home or lose them. Besides, they take up space in the wallet. Points collected in an
app are much more accessible. If the customers have your app downloaded, it is also easier
for your brand to stay top of mind. Thanks to a mobile app, you can provide geofencing-

based notifications.

— SDKs & Mobile Apps Support



Loyalty Feature: SDKs & Mobile Apps Support

Thanks to extensive SDKs, you can easily integrate the Voucherify loyalty program APl with your existing
mobile app. You can also seek help from our partners, expert software agencies helping brands succeed in the
mobile space. Voucherify also offers a mobile app for in-store offline redemptions management. Customers

can use their loyalty points or other rewards gained in the loyalty program like vouchers or gift cards by

scanning their incentives at the checkout counter.

Learn from Leaders

H&M offers a mobile app version of their loyalty program. Some special offers are available only for the mobile

app users to encourage users to download and keep the app so that H&M always stays top-of-the-mind.

Activate in store only

The reward is valid for {0) minutes.

Wait with re-deeming it wntil you
reach the checkaut and presented

ta the cashier, so you don't miss aut.

Activate in store now

Cancel

This woucher is now active and available for

15:00

IMINIRRI

Bonus voucher

10011000 0004 01

Show your phone to the checkout shop

assistant

CANCEL VOUCHER

My rewards

)

o
N

o

Voucher

20% discount on STUDIO
Collection at H&M store

@ Active for {0} minutes {1} seconds

TN T .


https://www2.hm.com/en_gb/hmclub/info.guest.html

10. Gamification

The biggest challenge of loyalty programs is to keep customers engaged after achieving a

certain level.
How to gamify your loyalty program? Try adding multiple levels to your loyalty incentives,

visualize the journey customers need to take to reach the top, and keep your program rules

simple. Remember that your customers won't beat the game unless they know the controls.

—> Custom Points

- Loyalty Program Tiers

= Bonus Points for VIP Tiers

- Unlocking Rewards
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Loyalty Feature: Custom Points .

Running a point-based program may be tedious for customers who expect innovation from your brand. To

boost the customer experience and add value to your program, you may consider using custom currency

instead of points. With custom loyalty points, you can deliver a more on-brand and unique experience for your

audience.

Example

Customers collect Corks for purchasing wine via
our mobile app (one Cork = $10). When loyalty
members collect 10 Corks, they get wine for free.
When the free bottle of wine is added to the order,

customers’ loyalty score is back to O.

Become a member

With more ways to unlock exciting perks,
this is your all access pass to exclusive
rewards.

Already have an account? Sign in

Whey Cool Points

Earn more Whey Cool Points for different
actions, and turn those Whey Cool Points
into awesome rewards!

1'3 Ways to earn >

./

&f Ways to spend

Ripasso

60%

0%

- -

Congrats! You collected 10
corks. We've added a free

Montere Valpolicella
wine just for you!

Ripasso

You will get 5 Corks
for this purchase!

Checkout

Learn from Leaders

Bulk Nutrients came up with a catchy currency name
calling it not just ‘points, but ‘whey cool points’ as
whey protein is their most popular product. This
way, the association between points’ unique name

and the brand itself is clear and intuitive.

Montere Valpolicella

La Madellena Concorde


https://www.bulknutrients.com.au/

Loyalty Feature: Loyalty Program Tiers

You can set loyalty tiers based on either minimum or maximum points earned in the program.

The loyalty program rules that apply to each tier could differ in various ways:

@ The rewards available - offering some @ Different earning rules - giving 1 point for

rewards only to higher tiers. For instance,
you could be offering cashback for the

highest tier.

an X spent for the bottom tier, 1.5 points for
the same amount for the middle tier, and 2

points for the VIP tier.

@ The reward value - offering different @ Expiry dates - for example, VIP clients could

discounts to different tiers (5, 10, 15% off). have longer expiry dates for their rewards.

Example
Basic Plan Pro Plan
Good for start For big organizations
2 users 10+ users . . .
3 projet 0 pmem Your customers earn points for being subscribers.
-649-:88-/ month $199.00 / month

The longer they stay subscribed, the more advanced

members they become. You can offer discounts

Continue to subscribe and see how discounts combine.
Get 18 per each month! Learn more here.

based on the membership level.

Learn from Leaders

Lancome offers three tiers in their loyalty program. All levels offer better shipping policy, rewards, and birthday

gifts. However, only Platinum users can enjoy exclusive events access and expedited shipping.

A

JOIN OUR LOYALTY
PROGRAM

Enjoy your rewards now: join and earn 50 BONUS POINTS

ALREADY A MEMBER? SIGN IN ‘ .
Jrorp——t )



https://www.lancome-usa.com/about-elite-rewards

Loyalty Feature: Bonus Points for VIP Tiers

With Voucherify, you can set points multiplication based on the customer tiers or segments, allowing you to

give bonus points for higher levels.

Example

Basic members get 1 point for each 1$ spent,
VIP get 2 points for each 1$ spent. Moreover, all

rewards are -25% cheaper for premium members.

< SAMSUNG REWARDS

3,260 Points Redeem >

FEATURED

Samsung Rewards Ist Anniversary

Instant Win | 10 G

Gold

Earn 3x the points

Learn more > 3x

2 purchases made 8 more purchases to
this month reach Platinum level

L ________J

ALOCASIA STINGRAY
198

Become a VIP
Member to get
double points for
this purchase.

Learn from Leaders

program gives different amounts

of points for each tier. Tiers are based on the

number of transactions made within a month.

e Entry Level: 5 or fewer qualified transactions
within a calendar month.

e Silver: 6-20 qualified transactions within a
calendar month.

e Gold: 21-30 qualified transactions within a
calendar month.

e Platinum: 31-50 qualified transactions within a

calendar month.


https://www.samsung.com/us/rewards/

Loyalty Feature: Unlocking Rewards

Voucherify rewards catalog can offer locked rewards that will be immediately unlocked once the loyalty

program member meets specific criteria (e.g., has enough loyalty points).

Example

When customers earn 100 points, they automatically receive a 10$ gift card. To encourage users to collect

more points, the customer dashboard also displays locked rewards.

3

100 points

Learn from Leaders

Not Not

enough enough
. C . o
points points

A unique gift card Relax your senses Get access to exclusive
to PLIFCWDSG cosmetics and visit one of our samp\es every month
in our online store partner beauty shops

The reward unlocking mechanism is the same as
a well-known stamp collection in bars, cafes, or
restaurants. has a loyalty program
where if you collect five stamps for ordering drinks,

the 6th drink will be free of charge.

GETA

FREE (VcCafe. '

Buy 5 any size drinks, get 1 free*

020202020



https://www.mcdonalds.com/us/en-us/mccafe/rewards.html

11. One Loyalty Provider,
Many Incentives

To have a coherent loyalty strategy and make the most out of your promotional activities,
you should have a holistic approach to running promotions. Combining different promotion

types can bring in benefits you would not get otherwise. Promotion stacking, if done wisely,

can help you protect your budget from abuse.

= Promotions Combinations
- Promotions Stacking

—> Transferring Points between Cards



Loyalty Feature: Promotions Combinations

Voucherify lets you use different promotions like coupon vouchers, in-cart discounts, gift cards, loyalty, referral

programs, and online giveaways.

Your App

Here's your extra 50 loyalty points!
You are now Level 4.

Your App

Your friend used the referral code
and got 50 MB free!

Learn from Leaders

Example

Customers earn loyalty points through making
referrals (1 referral = 100 points). Points can be
exchanged for three different reward types -
discount coupons, free products, and free shipping
codes. Each referral code can be redeemed up to 3

times, granting loyalty members up to 300 points.

With , users get points for using credit cards or other services (loans, insurance).

Members of the loyalty program can get various rewards - they can pay with points, get gift cards to major

brands, reduce their credit card debt with the points, or donate their points to charity causes.

SO MANY WAYS TO GET
THE THINGS YOU LOVE

with
Citi ThankYous™ Rewards

Love our Citi Rewards points and PremierMiles that never expire?
You're going to love choosing from so many ways to shop or
redeem the things you love, just by using your points or miles -
instead of cash!

Consider it one of the many ways we say thank you.

— —

=

Pay with Shop with Points
Points on Amazon.com


https://www.thankyou.com/cms/thankyou/

Loyalty Feature: Promotions Stacking

Promotion stacking lets you define allowed and forbidden discount combinations that give you even more
space for loyalty program personalization. You can offer discounts and gift card credits as loyalty rewards.
Depending on your business use case, you can allow or disallow using both for the same order. This way, you

can define some loyalty rewards that should or shouldn’t be combined with other active promotions.

Example

If customers earned a 15% off discount code via

Lunch of the Day
a loyalty program membership, they cannot use E———

MYLOYALTYCARD5674djd °
it with other owned discounts and incentives,
Discount Code

protecting your promotional budget from abuse. XvycsBsmHY (%)

Discounts do not mix. Please select
only one. Learn more.

Learn from Leaders

With Nissan’s program, customers earn points at Nissan dealerships, where 1$ spent is 1 point earned. One To
One Rewards can be combined with Nissan Visa Card rewards that give cardholders points for using the Nissan
Visa Card. Members can redeem points for their next service visit, for parts or accessories, or for the next new

or used vehicle purchased at a Nissan dealership.

EARN 20,000 BONUS POINTS*

when you open a Nissan Visa Card account in a participating dealer with an associate and spend
$2,500 or more within 90 days of account opening
Valid now-March 31, 2021.

FIND A PARTICIPATING DEALERSHIP >



https://www.nissanusa.com/owners/benefits/loyalty-programs.html

Loyalty Feature: Transferring Points between Cards

Voucherify offers transferring points between loyalty cards, whether these are multiple loyalty cards of one

person from different brands or the same brand loyalty cards with different cardholders.

Example

How many points would you like to transfer?

If a customer does not travel much and has a lot 1000 points  \/

of points because he owns a credit card from ) y
Who should receive your points?

a specific brand that gives him points back for
Transfer to another loyalty card \v/

purchases, he can transfer the loyalty card points
Loyalty Card ID: CAFG768hVF

to another loyalty card (e.g., a friend’s), so that they

can use the points for travel.

Learn from Leaders

Miles & More lets you transfer your miles to anyone you want that is also a program member. The company

offers a dedicated service to transfering points for a small fee.

Transfer Miles to ,
friends & loved ones - @l



https://www.miles-and-more.com/pl/en.html

12. Partnership Loyalty Programs

Loyalty programs that expand across a network of partner brands tend to enjoy higher
visibility and participation rates. As customers earn points (or rewards) in more places, they

have bigger chances to get rewards and are more motivated to participate in the program.

—> One Loyalty Card, Many Partners



Loyalty Feature: One Loyalty Card, Many Partners

In Voucherify, all of your partners can create an account and connect to the same loyalty program. From the
customer perspective, they will see one loyalty program, they will have one loyalty card, and they will be able
to earn points or rewards from transactions or activities made in the partnering stores. They will be able to
redeem the rewards in the participating stores as well. All that is possible with secured approval workflows and

user roles that let you control how your partners can interact with your program.

You can also transfer the points from one card to another if one person is a member of two partner loyalty

programs with different loyalty cards.

Learn from Leaders

A great example of such a scheme is the Miles & More frequent flyer program, where you can collect miles

(points) on one loyalty card by making purchases across the network of over 74 participating partners.

alMuG ¥ oo W100% -
haun =m 1 Show all Flights < wen 2 nen -

Gizaning Rooot
24,0008

o oy anniversary

———r

weancad [N ¢

30006

Reach your sward flight faste
than you think

o [iwERY
P L P Wil crodiied
0= E hl H]

0= = 1


https://www.miles-and-more.com/pl/en.html

13. Tracking & Optimization

Your loyalty management system should provide data instantly, preferably in well-organized
reports, to help you find the best strategy for your business. You should be able to adapt your
loyalty scheme rules quickly based on that data. Voucherify offers tracking and reporting

options as well as an easy-to-use dashboard to support you with optimizing your loyalty

program settings.

- Real-time Analytics

- Intuitive Dashboard



Loyalty Feature: Analytics

Voucherify has in-built tracking options that display the following data:

Active distributions and sent messages (via which you can deliver rewards, inform about added points,

send loyalty cards, and more).

Top earning rules and top rewards.

A sum of points gained by your customers sorted by date.

Conversion rate chart that shows the total number of redeemed points sorted by date.

Recent program changes and customer’s actions.

© 0 060 0 ©

Customer activity on customer level (360-degree customer profile).

My Loyalty Program Active @ st ¥ 8
DASHBOARD VOUCHERS VALIDATION RULES REDEMPTION HISTORY PUBLICATIONS HISTORY DISTRIBUTIONS METADATA
Campaign valid from 01.03.2020 00:00 to 01.03.2021 00:00
Redemptions summary Total: 1345 Loyalty Notifications Analytics @
£ Distribution 1 ( Live) | 3 channels | Redemption rate: 90%
Codes issued (published) Messages delivered
. 200 300
! - ! - | . 5 Distribution 2 (Live) | 7 channels | Redemption rate: 50%
Tue Wed Thu Fri Sat Sun Mon
Codes issued (published) Messages delivered Rewards redeemed
11/06 12/06 13/06 14/06 15/06 16/06 17/06

200 300 100




Loyalty Feature: Intuitive Dashboard

If you need to adapt your loyalty program quickly and change its rules, you can do it straight from the dashboard,
in a couple of clicks, without the need of involving your IT developers and waiting for them to implement the
changes. The changes will take place instantly after you change the setting in the dashboard. The best brands

track and analyze the members’ usage and participation in their loyalty programs to optimize their spending.

Learn from Leaders

Wizz Air has been optimizing its loyalty program and in 2019 has changed the rules of the benefits from using

Wizz Credit Card, which acts as a loyalty card for Wizz Air:

e From giving 3 points for every 100 forints spent to 2 points for purchases done at wizzair.com or Wizz Air
Mobile App.

e They have stopped offering a free Wizz Discount Club membership for the cardholders.

e They have added an instant gratification: 10 000 points added to the account of new joiners.

20% OFF

all flights and all destinations

o/o %
lz DISCOUNT
WIZZ cLue

Only if you book on 13th and 14th November



https://wizzair.com/en-gb/information-and-services/wizz-services/wizz-discount-club

14. Budget Protection

To protect the budget, you should make sure your program targets the right audience with
the right incentives. You can achieve it by applying laser-focused validation rules, segmenting
the customers, and tiering the loyalty program, all of which we have described earlier in this

guide. Another option to protect your budget is to set general budget limits.

- Budget Limits

—> Earning Rules Limits



Loyalty Feature: Budget Limits

There are several ways to limit the budget in Voucherify. Most of them are based on

restricting customer actions and the cost of them:

Number of redemptions per customer.

Total redemptions for a given campaign (e.g., first 500 customers are eligible).
Total discounted amount within a single campaign.
Total order value with a single campaign.

You could also create limits for triggering points per earning rule (e.g., max 100 points for social media

activity). It could help manage your budget spent on enticing certain customer behaviors and purchases.

Learn from Leaders

lets the loyalty program members use up to 50 points per service transaction or 250 per sales transaction.

LET US Get Savings

: ‘ on the Go
Yo U ! ‘ \T}l ' ——

e
YOUR CURRENT BALANCE

As a member of Nissan One To One Rewards, you earn points when you - ’. Download the u pdated
l

bring In your vehicle for service. Redeem your points at your next visit for ?3:0 ;5.-9:: mobile app today.
factory-recommended service, parts and accessorles. T pomT .



https://www.nissanusa.com/owners/benefits/loyalty-programs.html

Loyalty Feature: Earning Rules Limits

Earning rules define actions that reward customers with points. With earning rules limits, you can better

control how many times users can perform a given action in exchange for points.

9:30

Sunday, January 24th Example

Customers can earn points by making purchases

and performing specific events, namely, writing

N )
New Points! product reviews. To protect the program from

Thank you for leaving a

review! We've added abuse, customers can write up to 8 reviews to earn
10 points to your account.

) free points. Each next review is not rewarded with
Spend points Not now

points.

Learn from Leaders

Urban Outfitters loyalty program offers various ways to earn points to its members. To protect the program
budget, Urban Outfitters has implemented a cap on the activities based on which the users can get rewards,

such as rewarding users for writing a product review maxium three times per month.

As a UO Rewards member, you'll get closer to earning exclusive rewards every time you shop,
share or visit UO. Get offers, special prizes and more. Plus, you’ll get further discounts and
early access to sales just for signing up!



https://www.urbanoutfitters.com/uo-rewards

15. Fraud Prevention

Loyalty program fraud happens when one customer signs up for your program multiple

times. Fraudsters often use email aliases or fake addresses to sign up for loyalty programs to

use your incentives numerous times.

- Email Verification
= Monitoring Tools

- Validation Rules Builder



Loyalty Feature: Email Verification

You can avoid these fraud attempts by implementing:

@ Double opt-in (verifies the email address’s existence before finishing registration).

@ Automatically blocking email aliases.
@ Requesting unique email addresses.

@ Automatically lowercasing e-mail addresses.

Another way to prevent fraud is to filter suspicious activities. Look for the red flags like orders with extremely

low or high values, canceled orders, failed referrals, or customers with many unused points.

JOIN THE FAMILY

We do not accept email aliases.
Please provide a different email address.



Loyalty Feature: Monitoring Tools

If you are worried about monitoring failed redemptions that may indicate a fraud attempt, you can connect
your redemption gateway to a webhook. Webhooks will transmit the notification about a failed redemption
directly to your marketing team (on Slack, email, or another tool). You can use Zapier to model such marketing

automation with Voucherify Promotion Engine.

You should also use built-in monitoring tools to track the performance of your program in real-time.

My Loyalty Program Active @ P S

DASHBOARD LOYALTY CARDS

Program members

8000

A2+ 2.00 7% since last month

Rewards budget

TIERS (2)

EARNING RULES

Active members (more than 1 earning activity)

4000

A7 +6.00 % since last month

Value of issued rewards

$1 500.00
° Rewards redemptions value

$1 000.00

Provisioned spend

$2 500.00
Top earning rules
Name Earning activities Earned points
Buy 5 t-shirts in London city (50 p.) 100 100
Order 5 times in Outlet X for more than 1005 (100 p.) 50 50
Invite your friend to for more than 100$ (200 p.) 100 100
Spend 5008 in our online shop (50 p.) 50 50
Spend 5% in our online shop (50 p.) 50 50

REWARDS CATALOG

PARTICIPANTS

Members redeeming points for rewards

3128

A7+ 1500 % since last month

Points expiration policy

Valid from 3/5/2020 to 12/31/2020

METADATA

REWARDS REDEMPTIONS NOTIFICATIONS

Members redeeming rewards

2000

A2+ 2.00 % since last month

> Seenext policy

No points expiration, members have unlimited time to earn a reward

Points summary

week 3

Recent customers activities

Points earned/expired: 900 000/ 5 000

Total: 10 000

John Doe spent 50 points for voucher from campaign 8% reduction for new collection

= )
30 minutes ago
G John Doe eamed 100 points for Order 5 times in Outlet X for more than 1008
]
30 minutes ago
G Mary Bloody earned 200 points for Spend 5005 in our online shop
]

30 minutes ago

G



Loyalty Feature: Validation Rules Builder

Validation rules are the heart of all promo campaigns. With validation rules, you can define promotion eligibility
conditions. In simple terms, it is our promotional “if” For instance, you can specify that the loyalty discount
is available only if the order amount exceeds 50$. You can create multiple built-in and custom rules with

metadata.

Example

Customers earn points by completing workouts and marathons. Points can be redeemed for discounts in your

online shop. However, only users with 5+ finished marathons are eligible for the premium rewards category.

ROGER MANIL

BALANCE: 768

ROGER MANIL

BALANCE: 768

> NEXT RUN: LONDON, SEPTEMBER 7TH

Become a PRO

RUN 3 MARATHONS

100 POINTS

== AN

WORKOUT WITH JESS SORRY! YOU NEED MORE

POINTS TO GET THIS REWARD.




16. Simple Management

Launching a loyalty program is expensive. The rewards are just one part of it, another part is
the infrastructure, software you need to run it, whether you build it yourself or buy an out-
of-the-box solution. The last but not least is the loyalty program maintenance, both from the
IT team and the marketing departments’ perspective. To be cost-effective and quick, your

loyalty program should require the minimum IT support necessary.

= Marketer-friendly Dashboard

= Developer-focused Automation



Loyalty Feature: Marketer-friendly Dashboard

Voucherify provides an easy-to-use dashboard, a place where marketers can launch and manage the loyalty

program rules and the distributions all by themselves, without the need to involve developers.

Learn from Leaders

When Beryl successfully integrated Voucherify with their stack, their marketing team got new superpowers.
Since then, setting up promotions is a part of their daily routine. There is no more development support needed
for launching promotions and marketers can log in to the platform and create campaigns quickly. Thanks to the

easy-to-use dashboard, the marketing team can now analyze and replicate successful campaigns.

13:38 ol

< (1
a Pixel
. Carbon Grey

Discount code

LOVEFROMBERYL
REE Subtotal
Outside a Beryl Bay Shipping
Cm o
@)@ Total

Parking the bike

Parking in a Beryl Bay keeps your city tidy. You can
find bays on the map. An extra charge will apply
for parking outside a bay.

Skip e


https://beryl.cc/

Loyalty Feature: Developer-focused Automation

Voucherify was created by developers, for developers. Not only are we easy to integrate with (thanks to a
complete APl documentation and various SDKs) but also to maintain. We know what overhead loyalty programs

can be. That is why we have created various automations and features.
@ Webhooks.

@ Bulk updates, exporting and importing capabilities.

Rollback redemptions & disable/enable vouchers with one click.

Custom events.
Custom fields.

Debugging logs.

© 0 0 ©



17. Large-scale Deployments

The convergence of online and offline retail operations in recent years has brought new
challenges to the management of loyalty programs for large enterprises. One of them is
how to deliver a unified experience across both existing and new customer touchpoints
such as mobile, social platforms, content, and more. Another challenge, even more complex,

is how to make it tick in the multinational context, across several branches and teams.

- Dedicated Clusters

- User Roles & Approval Workflows



Loyalty Feature: Dedicated Clusters

Voucherify offers a custom location for deployment. This translates into better application response for your
customer-facing applications and overall performance of your ecommerce ecosystem. But there’s more,
separate deployments enable security- and performance-oriented customization including API throttling or

stronger isolation from Voucherify partners.

Loyalty Feature: User Roles & Approval Workflows

Voucherify adapts to your processes and supports multiple teams at once. To support enterprises in launching
personalized loyalty programs, we have introduced several must-have features that ensure security of your

incentives.

@ Separate API keys for different user roles.

@ Default and custom user roles with different access levels.

@ Admin role and approval workflow with automatic email notifications.

() MFAand SAML.



Contact us

Tell us what we can do for you.

Tom Pindel, CEO
tom@voucherify.io
+48 883 660 190
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